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#1  N E W  YO R K  T I M E S  B E S T S E L L I N G  AU T H O R

a novel

UNCORRECTED PROOF ISBN: 978-1-250-35931-5

www.LeighBardugoTheFamiliar.com

A D V A N C E  R E A D I N G  C O P Y  •  A P R I L  2 0 2 4  • N O T  F O R  S A L E

In a shabby house, on a shabby street, in the new capital of Madrid, 
Luzia Cotado uses scraps of magic to get through her days of endless 
toil as a scullion. But when her scheming mistress discovers the lump 
of a servant cowering in the kitchen is actually hiding a talent for 
little miracles, she demands Luzia use those gifts to better the family’s 
social position.

What begins as simple amusement for the bored nobility takes 
a perilous turn when Luzia garners the notice of Antonio Pérez, the 
disgraced secretary to Spain’s king. Still reeling from the defeat of his 
armada, the king is desperate for any advantage in the war against 
England’s heretic queen—and Pérez will stop at nothing to regain 
the king’s favor.

Determined to seize this one chance to better her fortunes, 
Luzia plunges into a world of seers and alchemists, holy men and 
hucksters, where the lines between magic, science, 
and fraud are never certain. But as her notoriety 
grows, so does the danger that her Jewish blood 
will doom her to the Inquisition’s wrath. She 
will have to use every bit of her wit and will to 
survive—even if that means enlisting the help 
of Guillén Santángel, an embittered immortal 
familiar whose own secrets could prove deadly 
for them both.

A Miraculous Reading Experience From

Flatiron Books • Category: Fiction • Hardcover ISBN: 978-1-250-88425-1 • $29.99 / $39.99 Can. • 6¹⁄8" × 9¼" • 400 pages
eBook ISBN: 978-1-250-88426-8 • $14.99 / $16.99 Can. • Translation Rights: Flatiron Books • UK Rights: PRH UK

On sale date: 4/9/2024 • U N C O R R E C T E D  P R O O F • N O T  F O R  S A L E
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For reviews and more information, please email Marlena.Bittner@flatironbooks.com.
www.flatironbooks.com  @flatironbooks  @flatiron_books  @flatiron.books
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NEW YORK TIMES BESTSELLER

THE
FAMILIAR 

by Leigh Bardugo
On sale April 9, 2024

Independent bookstores social media graphic 
and lasercut wooden bookmark
2024

Amazon+ retailer images 2024

Book tour social media graphic 2024

Dedicated email newsletter eblast 2024

Skyscraper 
banner ad
2024

Rectangle banner ad 2024

Animated leaderboard banner ad 2024
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NEW YORK TIMES BESTSELLER

THE
FAMILIAR 

by Leigh Bardugo
On sale April 9, 2024

(CONTINUED)

—The New York Times

—BookPage (starred review)

—The Washington Post

—Stephen King

—NPR

New York Times bestselling 
 and the creator of the Grishaverse 

Shadow and Bone, Six of Crows, 
and much more. She lives in Los Angeles and is an associate

fellow of Pauli Murray College at Yale University.
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M A J O R  P U B L I C I T Y 
a n d  M A R K E T I N G  C A M P A I G N

• Large-scale national
 review coverage

• Broadcast publicity

• NPR outreach for 
interview and review, 
national and regional

• Large-scale author events

• Independent 
bookseller campaign

• Extensive Goodreads 
advertising and promotion

• Digital consumer 
advertising campaign

• Major social media 
campaign

• Preorder incentive 
campaign

• Targeted keyword 
advertising

• Dedicated landing page: www.LeighBardugoTheFamiliar.com
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LEIGH BARDUGO is the #1 New York Times
author of Ninth House and the creator of the Grishaverse 

(now a Netflix series), which spans Shadow and Bone
and much more. She lives in Los Angeles and is an associate

fellow of Pauli Murray College at Yale University.
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P R A I S E  F O R  H E L L  B E N T

“A TOUR DE FORCE of suspenseful pacing and 
empathetic writing . . . The beauty of Hell Bent is that for all the Hell Bent is that for all the Hell Bent

bleakness, the sense of wonder somehow still remains.”
—The New York Times

“GUT-WRENCHING AND DEEPLY HUMAN, this book 
will tug at your heartstrings even as it chills you to the bone. . . .

Hell Bent is one of the best fantasy novels of the year.”Hell Bent is one of the best fantasy novels of the year.”Hell Bent
—BookPage (starred review)

P R A I S E  F O R  N I N T H  H O U S E

“SIMULTANEOUSLY ELEGANT AND GROTESQUE, 
eerie and earthbound . . .Wry, uncanny, original and, 

above all, an engrossing, unnerving thriller.”
—The Washington Post

“Ninth House is the best fantasy novel I’ve read in years, 
because it’s about real people. Bardugo’s imaginative reach 

is brilliant, and this story—full of shocks and twists—is 
IMPOSSIBLE TO PUT DOWN.” 

—Stephen King

“A SPIRALING HELIX OF A STORY. . .It is Alex that 
makes Ninth House so readable. She is as disbelieving as any of us, 

as innocent, as skeptical, as furious. She is equal parts hard 
and soft, vulnerable and powerful.”

—NPR

Praise for the novels of 
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THE FAMIL IAR / LE IGH BARDUGO
BARNES&NOBLE IN-STORE THEATER

ALL 600 BARNES&NOBLE 
STORES WILL RECEIVE
A. Posters with cut-outs 

(2 PER STORE)

B. Branded buttons for staff to wear on 
lanyards (10 PER STORE)

TOP 200 BARNES&NOBLE 
STORES WILL RECEIVE
A. Posters with cut-outs 

(2 PER STORE)

B. Branded buttons for staff to wear on 
lanyards (10 PER STORE)

plus
C. Book cover flats to pair with 

front-of-store display 
(10 CHIPBOARD 6×9 COVERS PER STORE)

D. Window clings for front-of-store display 
(1 3-PIECE SET PER STORE)

ALL 600

A.

#1  N E W  YO R K  T I M E S  B E S T S E L L I N G  AU T H O R

a novel

B

A

C

D

2’×3.25’ BUTTON

11”×22” POSTER 
WITH CUT-OUTS

 11’×22’ WINDOW 
CLING 3-PIECE SET

6’×9’ 
CHIPBOARD 
COVER

Designed galley 
with 1C inside covers
2023

Mobile banner ad  2024

Promo sheet, die-cut poster, and window clings  2024

Holiday card 2024

Billboard banner ad 2024

B&N promo graphics
2024

Email newsletter header 2024

Holiday card 2024
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NEW YORK TIMES BESTSELLER

OLGA DIES
DREAMING 

by Xochitl Gonzalez
On sale January 11, 2022

Six-Figure Marketing and Publicity Campaign
2 5 +  M I L L I O N  M E D I A  I M P R E S S I O N S

APRIL–MAY 2021
• Cover reveal with media partnerCover reveal with media partner

- Bustle (April 26)
- Hulu deal announcement
- Shared on Flatiron Books 

social platforms

• Publisher Lunch Buzz Books 
promotion
- Excerpt and cover included in 

printed catalog and online

• Trade catalog advertising on 
Edelweiss

• Advance reading copies available
- Shared on Flatiron Books social 

platforms

• Dedicated landing page: 
OlgaDiesDreaming.com

JUNE 2021
• Extensive ARC distribution, 

including reps, top 150 indie 
accounts, etc

• Shelf Awareness GLOW feature 
(June 21)

• Monthly Goodreads giveaway 
promotion begins

• Flatiron Books social media 
campaign

• Pre-sell event with Macmillan 
Sales Force

• Instagram influencer outreach 
targeting Latinx, BIPOC content 
creators

JULY 2021
• Netgalley promotion to accounts, 

librarians, bloggers

• Monthly Goodreads giveaway 
promotion

• Flatiron Books social media 
campaign

• Publicity ARC mailing 
- Long lead magazines
- National online and print 

reviewers at daily newspapers, 
weekly magazines, and major 
online outlets

- National broadcast media
- Key literary bloggers

AUGUST 2021
• Digital trade advertising

- Shelf Awareness Pro

• Monthly Goodreads giveaway 
promotion

• Reading group coordinator 
mailing with ARCs

• Flatiron Books social media 
campaign

SEPTEMBER 2021
• Pre-sell events with local media/

booksellers

• Digital Trade Advertising
- Shelf Awareness Maximum 

Shelf Monthly Goodreads 
giveaway promotion 
(September 15)

SEPTEMBER 2021 (CONT’D)
• Hulu-sponsored book club, 

featuring high-profile celebrities 
such as Elisabeth Moss, Kerry 
Washington, etc.

• Flatiron Books social media 
campaign

• Email marketing campaign

• National Hispanic Heritage 
Month

OCTOBER 2021
• Digital trade advertising on 

Shelf Awareness Pro

• Early reader consumer 
sweepstakes promoted via social 
media advertising and email 
marketing
- 350 copies sent to readers 

with social activations

• Monthly Goodreads giveaway 
promotion

• First wave of consumer preorder 
advertising on social media 
begins

• First Round of Instagram influencer 
outreach

• Flatiron Books social media 
campaign

• Pursue partnerships with Latinx 
brands for giveaways and 
promotions

OLGAOLGA DIES DREAMING
Hardcover ISBN: 978-1-250-78617-3 • $27.99 / $37.99 Can. • 6¹⁄86¹⁄86¹⁄ ” × 9¼” • 384 pages

eBook ISBN: 978-1-250-78619-7 • $14.99 / $14.99

The highly anticipated debut novel 
SOON TO BE A HULU SERIES

“Extraordinary.”
—Rumaan Alam

“Scalding.”
 —Jaquira Díaz

“Gripping.”
—Jennine Capó Crucet

O N  S A L E  J A N U A R Y  1 1 ,  2 0 2 2120  BROADWAY,  NEW YORK ,  NY  10271

Marketing and publicity sell sheet 2021

Social media assets  2021

Mailer box 
2021

Newsletter
graphic
2022

Mobile ad
2022

Designed galley 
with 4C inside covers 
and 1C text page
2021

Social media graphic and totebag  2021
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NEW YORK TIMES BESTSELLER

OLGA DIES
DREAMING 

by Xochitl Gonzalez
On sale January 11, 2022

(CONTINUED)

Animated 
medium 
rectangle 
banner ad
2022

Half-page banner ad 2022

Billboard banner ad 2022

Dedicated email newsletter eblast 2022

Author event eblast 2021



EIG
www.eringordon.com

NEW YORK TIMES BESTSELLER

WHAT
HAPPENED 
TO YOU?

by Dr. Bruce D. Perry 
and Oprah Winfrey
On sale April 27, 2021

T H E  # 1  N E W  Y O R K  T I M E S  B E S T S E L L E R

This book is going to change the 
way you see your life. 

THROUGH DEEPLY 

PERSONAL 

CONVERSATIONS,

Oprah Winfrey and 

renowned brain and trauma expert 

Dr. Bruce Perry offer a groundbreaking 

and profound approach to healing with 

a shift from asking “What’s wrong with 

you?” to “What happened to you?”.

“Everything that has happened to you was also happening for you. And all that time, 

in all of those moments, you were building strength. And strength times strength, times 

strength, equals power. What happened to you can be your power.” —Oprah

Available in Hardcover, eBook, and Audio | WhatHappenedtoYouBook.com

WHTY_OMag_FullPage_AD.indd   1 5/18/21   10:02 AM

Oprah Magazine 
full-page ad
2021

Custom 
landing 
page
2021

Expanded billboard banner ad 2022

Rectangle banner ad 2021

Leaderboard banner ad 2021

Book tour 
social media 
graphics
2021

Amazon mobile ad
2021



Thank you 
for viewing.

Celebrating Ten Years of 
WHAT I KNOW FOR SURE

A  N e w 

I n t r o d u c t i o n 

a n d 

C h a p t e r 

b y

O p r a h 

W i n f r e y

T H E  # 1  N E W  Y O R K  T I M E S  B E S T S E L L E R 

“When I consider all we have experienced together 

and as individuals over the course of the past decade, 

What I Know for Sure is that embracing a collective 

era of open hearts will lead us to a profound level of 

connection both to ourselves and to one another.” 

G E T  Y O U R  C O P Y  T O D AY
A V A I L A B L E  I N  H A R D C O V E R ,  E B O O K ,  A N D  A U D I O 
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Sin
k Into These Summer Reads

T H E  B E S T S E L L I N G  N O V E L S  F R O M

CHANDLER BAKER

“Devourable writing and pitch-perfect humor.”
—Ashley Audrain, New York Times bestselling author of The Push

AVAILABLE 
7.18.23

PICK UP YOUR
COPY NOW!

ChandlerBakerBooks.comEIG
www.eringordon.com


